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Introduction

Financial Services develops skills and knowledge in a range of vocational skills specific to the
eastern and western Financial Services industry in relation to product, service and legislative
knowledge, together with an understanding of the roles and responsibilities of Financial Services
providers. The study in Financial Services develops a broad range of generic vocational skills in
relation to communication, customer service and the use of information technology. Students could
develop skills for independent, life-long learning and enhance transferable skills in planning,
organising, critical and evaluative thinking. Successful students will exit from the Financial
Services with the following Core Skills profile, communication, numeracy, information and

communication technology, problem solving, autonomy, accountability and working with others.

Core Units

Personal Financial Services, Principles of Insurance, Income Tax, Investment, Pensions Provision,

Financial Services Regulatory Framework, Financing International Trade, Personal and Business

Lending, Communication: Business Communication, Business

Accounting Economics Research Skills, Financial Service: Graded Units 1-3, etc.

Career Prospects

Financial Services is designed for students who wish to pursue a career in Financial Services or a
range of general business/management positions, and enables students to progress to further
academic and professional qualifications before embarking on their career. Students will develop a
full range of competencies and skills that meet the requirements of the Financial Services industry
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Financial Services (Group Award Code GE9R 16)

Unit Name Validated Code | Credit Value

Year 1

Business Accounting F84M 34 16
Business Law : An Introduction F84P 34 8
Workplace Communication in English H8T2 33 8
Communication : Business Communication H7TK 34 8
Creating a Culture of Customer Care H1F0 34 8
Economic Issues : An Introduction F718 34 8
Financial Sector : An Introduction DE5SM 34 8
Information Technology : Applications Software 1 D75X 34 8
Information Technology : Applications Software 2 D7CY 35 8
Managing People and Organisations F84T 34 16
Marketing : An Introduction F7BX 34 8
Personal Financial Services HOBX 34 16
Financial Services : Graded Unit 1 HOY6 34 8
Year 2

Economics 2 : The World Economy F86E 35 8
Financing International Trade DEST 35 16
Financial Services Regulatory Framework HOBW 35 8
Income Tax F86X 35 8
Investment H9AM 35 16
Pension Provision HONC 35 16

Personal and Business Lending HF2H 35 16
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Business

Introduction

Business with Accounting develops skills and knowledge in a range of business, information
processing, management, problem solving, information and communication technology with a
strong focus on financial and management accounting. It develops specialist accounting skills for
those who wish to take up a career in accounting or financial administration within a wide range of
business organisations. Students will develop skills in preparing basic financial and management
accounting reports and in interpreting and using financial information for decision making.
Students will develop their knowledge of the underlying concepts and standards that are applied in
preparing financial statements, prepare financial statements of a limited company for publication,
prepare a consolidated balance sheet for a group of companies and analyse company financial
statements identifying appropriate sources of long term finance.

Core Units

Business Accounting, Recording Financial Information, Preparing Financial Forecasts, Financial
Reporting and Analysis, Management Accounting for Decision Making, Statistics for Business,
Company Law: An Introduction, Behavioural Skills for Business, Communication: Business

Communication, Economics, Research Skills, Business with Accounting: Graded Unit 1&2

Career Prospects

Business with Accounting is designed for students who wish to pursue a career in Accounting or a
range of general business/management positions, and enables students to progress to further
academic and professional qualifications before embarking on their career. It is designed to lead to

employment in a number of business or accounting related positions such as accounts assistant,
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Business with Accounting (Group Award Code GE7Y 16)

Unit Name Validated Code | Credit Value

Year 1

Business Accounting F84M 34 16
Business Law : An Introduction F84P 34 8
Workplace Communication in English H8T2 33 8
Communication : Business Communication H7TK 34 8
Creating a Culture of Customer Care H1F0 34 8
Economic Issues : An Introduction F718 34 8
Economics 1 : Micro & Macro Theory and Application F7J6 35 8
Information Technology : Applications Software 1 D75X 34 8
IT in Business : Spreadsheets HHS83 34 8
Managing People and Organisations F84T 34 16
Marketing : An Introduction F7BX 34 8
Recording Financial Information F7JV 34 8
Preparing Financial Forecasts F84R 35 8
Business with Accounting : Graded Unit 1 HO0J1 34 8
Year 2

Behavioural Skills for Business F84L 35 8
Business Contractual Relationships F84N 34 8
Business Culture and Strategy F717 35 16
Company Law : An Introduction DESH 35 8
Economics 2 : The World Economy F86E 35 8

Financial Reporting and Analysis HC43 35 16
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Global Tr

Introduction

Globalisation can be defined as the international integration of services, products, labour, capital
and technology. Many firms worldwide are implementing global strategies to coordinate and market
their international business activities. Global Trade and Business is designed to provide you with
essential business theoretical of international business and economics, combined with the
international physical distribution, international purchasing and supply and international
marketing. Successful students will exit from the Global Trade and Business with the following
Core Skills profile: Communication, Numeracy, Information and Communication Technology
(ICT), Problem Solving and Working with Others.

Core Units

International Business Environment: Geographical Influences , International Physical Distribution,
Information and Communications Technology in Business, International Trade Institutions
International Marketing: The Mix, Using Sources of Export Assistance, Global Business
Organisations, International Purchasing and Supply , Communication: Business Communication,
Business Accounting Economics Research Skills, Global Trade and Business: Graded Units 1-
2, etc.

Career Prospects

Global Trade and Business is designed for students who wish to pursue a career in Global Trade
and Business or a range of general business/management positions, and enables students to
progress to further academic and professional qualifications before embarking on their career. The

Global Trade and Business develop suitable competences to enter a range of administrative,
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Global Trade and Business (Group Award Code: GG5F 16)

Unit Name Validated Code | Credit Value

Year 1

Business Accounting F84M 34 16
Managing People and Organisations F84T 34 16
International Business Environment : Geographical Influences H3MF 34 8
International Trade Institutions H2VX 34 8
Marketing : An Introduction F7BX 34 8
International Marketing : An Introduction H8PD 34 8
Workplace Communication in English H8T2 33 8
Communication : Business Communication H7TK 34 8
Economic Issues : An Introduction F7J8 34 8
Economics 1 : Micro & Macro Theory and Application F7J6 35 16
Information Technology : Applications Software 1 D75X 34 8
Business Law: An Introduction F84P 34 8
Business Contractual Relationships F84N 34 8
Global Trade and Business: Graded Unit 1 H3P4 34 8
Year 2

International Physical Distribution H316 35 8
International Marketing : The Mix F7R3 35 8
Information and Communication Technology in Business HH87 35 16
International Purchasing and Supply H2X3 35 16
Economics 2 : The World Economy F86E 35 8

Using Sources of Export Assistance H31C 35 8
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Human Re

Introduction

Business with HRM has cultivated the students' abilities of management, economics, law and
modern human resource management and can be employed in business management, teaching and
scientific research in enterprises, institutions and government departments. After professional
learning, students will master the qualitative and quantitative analysis methods of human resource
management, the communicated ability of English language and expression, interpersonal
communication, organization coordination and leadership; also familiarity with the principles,
policies and regulations related to human resource management; understanding the updated
theories and dynamic development on the subject; Mastering the basic methods of literature search
and data inquiry. Finally the candidates have own scientific research and practical working ability.

Core Units

Managing people and organization, Human resource management: an introduction , Human
resource management practice ,Continuous Workforce Development, Business accounting, IT in
business: spreadsheets , Marketing : An Introduction , Behavioral skills for business , Business law
:An Introduction, Communication: Business Communication, Economics, Research Skills,
Business with Human Resource Management Graded Unit 1-2,etc.

Career Prospects

Business with Human Resource Management is designed for students who wish to pursue a career
in HRM or a range of general business/management positions, and enables students to progress to
further academic and professional qualifications before embarking on their career. It provides

students with human resource management or business management positions, who engage in
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Business with Human Resource Management (Group Award Code:GE7V 16)

Unit Name Validated Code | Credit Value

Year 1

Business Accounting F84M 34 16
Business Law : An Introduction F84P 34 8
Workplace Communication in English H8T2 33 8
Communication : Business Communication H7TK 34 8
Creating a Culture of Customer Care H1F0 34 8
Economic Issues : An Introduction F718 34 8
Economics 1 : Micro & Macro Theory and Application F7J6 35 8
Grievance and Discipline Handling D4XF 35 8
Human Resource Management: Introduction H1KP 34 8
Information Technology : Applications Software 1 D75X 34 8
IT in Business : Spreadsheets Hh83 34 8
Managing People and Organisations F84T 34 16
Marketing : An Introduction F7BX 34 8
Business with HRM : Graded Unit 1 HO0J7 34 8
Year 2

Behavioural Skills for Business F84L 35 8
Business Contractual Relationships F84N 34 8
Business Culture and Strategy F717 35 16
Human Resource Management Practice A6HA35 16
Economics 2 : The World Economy F86E 35 8

Information & Communications Technology in Business Hh87 35 16
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